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A research was carried out in the obligatory ski camp organized for the regular and correspondence students of the Department of Phisycal Education,Trainer and Sport Manager, College of Eszterházy Károly. (13-18. January 2008. Turska Teplica, Slovakia ,Skí tracks: Valca, Donovaly).
One part of the research was the examination of the indicators of the load physiological aspects of skiing.

The other part of the research was a questionnaire about the students’ previous skiing experiences, the frequency of these experiences and the pedagogical aspects of the ski camp.

The students had to assess the tourism infrastructure of the ski camp’s site and the educational and welfare work in the camp on a scale spreading from one to five.
We assessed the students’ travelling frequency, their travelling habits and motivations.

The aim of the survey

It was our aim that we assess the significance and role of the ski camp,that how much the education proceeding in the camp is important for the prospective sports experts and whether it will help them to be able to organize a ski camp for a given target group as a practising trainer.

The college, as most higher educational institutions, recognizes the importance of the competence development and the dominance of the practical application of  knowledge.

The new ways of knowledge acquisition and competence development mean that in teacher training and on refresher courses more emphasis has to be laid on social competences, practice–oriented classes, camps, creative workshops, reflective teaching practices, and workshops about self-development and conflict management.
The competence obtained in the sport camps enable students to develop the key-competences assigned in the curricular requirement system during their prospective job.
The ski camps develop fundamental competences that contribute to the qualitative training of the sports experts according to the expectations of the EU labour-market and increase of their labour-market chances, so that they would be able to work successfully in the area of education, as well as sport and leisure economy.

The results of the motivations of choosing a certain destination, and the mapping of travelling habits can help us obtain information about the role of the students in the leisure economy, as well as their consumer habits. This information helps us organize programmes, fieldworks and school trips, which means the diversification of the supply of the institute.
Certified, that the forming of the health-conscious behaviour and the healthy lifestyle, into which one the sport and the active leisure activities infiltrate, the result of the process of the socialisation. The children this health-conscious, acquire in the course of learning. The family and the school play a big role in this process.
The sports camp has a wilde literary background. There are many literature which to expect the natural geographycal aspects of sport: Kondor (1984), Halász (1987), Gábor(1986), Schell (1995),Cseh (2001),Bokody (2001). Other literatures to expect the methodologycal aspects of camps: Farkas (1972),Dosek-Ozsváth (1999) Vizkeledy (1986), Butelski Konrad (1992),Könyves-Müller (2001).
The method of the survey

The students had the choice of a Slovakian and an Italian ski camp. They had to fill in a questionnaire on the fifth day, when they had already gained wide experience about the camp. There were both open and close questions, and we helped the students with answer categories.
The questionnaires were processed with the help of a SPSS 16 software. We calculated average, dispersion, percentage, pearson- chi square test and correlation.

The sample

In the Slovakian ski camp we examined 34 students, both regular and correspondence ones. In the sample the dominance of the second-year students can be watched, because the ski camp is obligatory in their curriculum. Bigger dispersion value belongs to the respondents’ average age /22,94/, because of the correspondence courses. The youngest student was 19, the oldest one was 52.
We can see the distribution of the sample according to genders in Chart No.1:

The data of the statistical board.

The first question we asked was about the skiing experience.21 students / 61,8% /out of the 34 had previous skiing experience. It’s due to the fact that the training of the students in our department suppose a higher motion culture and motivation for sport compared to the students of other departments. As we experienced a high proportion of skiers who already took part in family, school or individually organized ski tours so they have a point of reference, which means they have already have experience.
Has the respondents skied before?

	
	Frequency

	Percentage

(%)

	yes
	21
	61,8

	no
	13
	38,2

	total
	34
	100,0


Chart No. 1: The distribution of the students with skiing experience and the students without skiing experience

Only the students with skiing experience answered to the second question that how many occasions they have skied. 28,6% of the skiers /6 persons/ responded that he has only skied once. 19 -19% /4-4 persons/ responded that he has skied 2-5 times or 6-10 times before.We can establish that 33,3% /7 persons/ of the respondents has skied more than 10 occasions. 
How many occasions has the respondent skied before?

	
	Frequency

	Percentage
(%)
	Skiing
  (%)

	ONCE
	
	6
	17,6
	28,6

	 2-5TIMES
	
	4
	11,8
	19,0

	 6-10TIMES
	
	4
	11,8
	19,0

	 MORE THAN 10TIMES
	
	7
	20,6
	33,3

	 TOTAL
	
	21
	61,8
	100,0

	NO EXPERIENCE
	
	13
	38,2
	 

	TOTAL
	34
	100,0
	


Chart No.2: The skiing frequency of the students with skiing experience

To the third question that what occurs to them in connection with the ski camp we gave nine answer categories from which each respondent had to mark the five most important ones.

The most popular answer category was that ’it was rich in experiences’, since 30 respondents / 88,2% /out of 34 marked it as one of the five most important categories. The answer ’it gives motion experience and joy in winter when we lead the most inactive way of life’ was also very popular, as well as that ’it’s suitable for the development of the coordination abilities’, since both categories was marked by 24-24 respondents /70,6-70,6% /. It’s also worth mentioning among the characteristics of the ski camp that it provides ’practice-oriented education’, since 23 respondents /67,6% / marked this category.
	
	Frequency


	Percentage

(%)

	it’s not the usual teacher-student interaction
	13
	38,2

	it’s necessary for teaching
	9
	26,5

	it gives motion experience and joy in winter when we lead the most inactive way of life
	24
	70,6

	practice-oriented education
	23
	67,6

	it’s rich in experiences
	30
	88,2

	it means training with the forces of nature
	17
	50

	it’s suitable for the development of the coordinaton abilities
	18
	52,9

	it’s suitable for the development of the coordinaton abilities
	24
	70,6

	it helps socialization
	12
	35,3


Chart No.4 : The main characteristic features of the ski camp

In our fourth question we asked to what extent the ski camp education contributes to the formation of the named activities and competences. The variables1 were valued on a scale spreading from one to five.

The necessity of the ski camp in the teaching of the skiing was marked 5 by 41,2% of the students /14 persons/, they thought that it contributed to a full extent. 35,3% /12 persons/ thought that it contributed to a great extent, and only 23,5% /8 persons/ thought it contributed to an average extent.
The necessity of the ski camp in organizing a ski camp was judged by 26,5 % of the students / 9 persons/ that it contributed to a full extent, 32,4% /11 persons/ thought that it contributed to a great extent, and 26,5% /9 persons/ thought that it contributed to an average extent.14,7%  /5 persons/ thought that it contributed only to a small extent.
The necessity of the ski camp in planning, organizing and arranging leisure  activities for a given target group was judged favourably by the respondents, as more than 50% thought that it contributes to a great /35,5%-12 persons/or full extent /17,6%-6 persons/, 26,5 % /9 persons/ thought that it contributes to an average extent, and about 20% judged it more unfavourably.

The students also assessed favourably the necessity of the ski camp in taking advantage of the ability and competence development. More than 70% of the respondents thought that it contributes to a full extent /23,5%  / or to a great extent/ 50% /,while only 26,5% of the students chose a less favourable value on the scale.

The necessity of the ski camp in accomplishing educational tasks was judged  variably by the students.60% of the students assessed it positively.23,5 % thought that it contributes to a full extent,41,2% thought that it contributes to a great extent,26,5% chose that it contributes to an average extent and only 8,8 % thought that it contributes to a small extent.

In conclusion, we can say that the necessity of the ski camp in the teaching of  skiing received the highest average points /4,18/ with a small dispersion value/0,797/.The students agreed that as practising sports experts they will be able to make use of their ski camp experience  mostly in the area of motion education.The ski camp is a necessary and essential condition if they want to teach skiing succesfully in the future.

1 The meaning of the scale 1-5 : 1= it doesn’t contribute at all, 2=it contributes only to a small extent, 3=it contributes to an average extent, 4=it contributes to a great extent, 5= it contributes to a full extent 

The next 5 groups of questions examined the students satisfaction. We wanted to know if they were satisfied with the campsite, the state of the ski slopes and ski lifts, the quality of the accomodation, the meals, the education, the price and the programmes. This issue examines the quality of the educational and welfare work and  leisure activities as services, which is one of the components of the students’ satisfaction. The WTO forecasts indicate that the quantity and quality of the different additional services will define the successfulness of an area in tourism. The director of theWTO Quality Programme defined the quality in tourism as follows: ’the legal satisfaction of the consumers’ demands at a reasonable price’ /Halassy 1999/. As the consumers’ demands changes, the components of the quality aren’t constant, and this fact has to be taken into consideration while developing tourism products.
The following variables had to be assessed on a scale2 1-5. The first one examined the students’satisfaction with the campsite and the environmental state of the destination.
29,4% was perfectly satisfied, 23,5% was tolerably satisfied, 11,8 % was slightly satisfied.
The next factor whose quality we examined was the state of the ski slopes. The students’ satisfaction was indicated by the fact that 65% of them marked it 3 or 4, so it got a medium level qualification. 29,4% of the respondents was only slightly satisfied, and only 2 students was perfectly satisfied.
We were especially interested in the examination of the satisfaction with the ski lifts. 70% of the respondents was perfectly /20,6%/ or very satisfied /50%/, The respondents’smaller part/ 30% / was less satisfied, since 26,5%  chose a medium satisfaction level and only 1 person was less satisfied. 
We examined the satisfaction with the quality of the accomodation.14,7% of the students were perfectly satisfied, 47,1% was very satisfied. 26,5% was tolerably satisfied and 6-6% was slightly satisfied or not satisfied at all.
We analyzed the satisfaction with eating too. The students participated in half-board. For instance there were cold and hot breakfast, the dinner was always hot.( two-course dinner). According to experience the dinner sometimes was less after a tiring skiing, particulary for boys, they used lot of calories after a very physical actively skied days. Students were dissatisfied with eating. Only 30% of them appraised positively the eating, 2,9% (1person) marked the totally satisfied answer, and 29,4% (10person) marked the very satisfied answer.

26,5%of students chose the middle-satisfied answer.

More than 40% of students under appraised this supply, but 29,4%-(10persons) were in a small compass with this supply and 11,8%-(4persons) were dissatisfied.

We appraised the running education course int he ski camp with students. The answers of students were formed our waiting. They appraised this view-point most positively and most uniformly.( small standard deviation)

They marked only 4 and 5 value, totally satisfied were 70,6%-24 persons and very satisfied were 29,4%- 10persons. These values show us, students were satisfied with the professional programme( teachers), the methodology of education and the effective of education, which express the skiing skill of students, they were very satisfied.

This is a kind of feedback from the lesson and our work/job. The results make us stronger, than this field we needn’t changes, althought the training of teacher, preparedness are indispensable in every subjects in a qualitative education.

As the students chose ski-camp place (Slovakia, Italy), naturally they compared with the high price of italian camp this price.

It is true that they know the price of two places, they do not know the another place price-value proportion. So you can go up to the ski field/course until 10 minutes and you ski only 2 minutes in Slovakia, in Italy you can go up until 2 minutes and you ski 2-4 minutes. So the season ticket is more expensive (with 20%) but you ski more than 40%in a better quality tourism infrastructure , so the italian camp has a favourable price-value proportion. Because the students have not got  a comparison bases so they appraised only the Slovakian camps’ price on a 1-5 scale, regarding if somebody had skiing experience they had a connection with this.

Totally satisfied were 11,8%(4 persons) with the price of the skicamp, very satisfied were 50%(17 students), middle-satisfied were 23,5(8 students) and in a small-compass were 11,8(4 persons) and dissatisfied was 2,9% (only 1 person).

More than 60% were satisfied with the price.

In the 4th evening of the ski camp there was an animation occupation about the cooperative games organised for the students,where we had taken the aim to make the students being able to animate outdoor and indoor games for the other  groups.

We aggregated 4-5persons in each group, and they had to do 5 exercises:

1.: they had to choose a teamname and a slogan which reflect the team intellectuality,motivations and their skiing skills.

2.: every teams got a small card (prefabricated card)which on was a well-known tale.For example:3 Piglet, Little Red Riding Hood). The team had to play the tale but they just shown it.(no talk) The other teams had to guess the tales. 
3.:Every teams had a card which contained compound words. They had to show and tired to make rhymes. The other teams had to guess a solution. The compound words were in line with a ski sports,ski camp,ski education.( for example: ski accedient, ski clothes, ski lift...etc.)

4.: Every teams chose one exercise. They are in a ski camp, where were senior class students. The teams had to complie for them:




- winter games




- inside games




- conditioning and cordinationing exercises which take easy the ski teaching




- funny outside exercises with skipoles and skis

5.: The team had to sing the ski camp songs and perform with their movement.

70% were satisfied and gave 2-5points, totally satisfied were 29,4%(10persons) quite satisfied were 41,2%(14persons), 23,5% were middle-satisfied and 5,9% (2persons) were in a small compass with the programmes of the camp.

We can see  from the summary of the fifth table that the students were satisfied with the education in the camp(average-4,71, standard deviation-0,462), programmes in the camp(average-3,94, standard deviation-0,886), because the high average point value consort with a small standard deviation.

We can diagnose that the enviromental quality of the location ( average-3,82, stand,devi,-0,999) and a quality of the ski lift( average-3,88, stand.dev.-0,769) and the enviromental location have a high students’ satisfaction.

Students marked a strong medium satisfaction for the price of the camp(average-3,56, stand.dev.-0,960) and for a quality of the accomodation(aver.-3,59, stand,deviation-1,019)

Students undervalued the eating, most of them were dissatisfaction with this service.(average=2,82, stand, deviation=1,086)

19.table: the average and the standard deviation on the scale 1-5 of the complacence with the The sixth question was opened question. We wondered what the students missed  in the course of the camp, and what they were not satisfied with. 15persons from the 34 wrote answer on this question. More than a half (55,8% of students) did not find defect.

The students who answered the question they wrote/mentioned 23missing services or a reason for dissatisfaction.

They mentioned  9times the defect of hot water(39%), 5times (21,7%) the quality of eating,they weren’t satisfied with it, 2persons (8,6%) mentioned the snow deficiency and the field quality, 3persons(13%) missed the freetime, 2persons(8,6) missed the idea/knowledge of how to organise a camp. 1-1person(4,3%-4,3%) mentioned the expensive season ticket and a quality of the bus.

The seventh question wanted to know the students’ travelling habits. We wondered to how many times travelled the students during their academical years.(1-3years). We gave this short time interval bacause the students remember as well the latest travelling. We almost wondered to how many times they travelled to abroad and go somewhere in our country.(domestic way)

91,25% (31persons) travelled many times, and only 8,8% (3persons) travelled once.

4,6 times travelled to interior (8,7 standard deviation), the travelling to abroad is less, only 3,4 times chose to go to abroad. (the standard deviation is 3,8).

In the 8th question we asked how many times atteched their travelling to physical activity. We supposed that the career orientation of „sport specialized”students influence on  the travelling habits, and the freetime activity during their journey. We supposed rightly that their journey often attached to the physical activity(4,3 occasions averagely). 
The row of their travels the most typical, physical activities: We experienced it, 66,7% of the students marked the bathing, the second most frequent physical activity was the hiking. (62,8%)

The skiing was the third most popular activity (49%) and the sporting event has a high value (41,1%) and the water sport too. (29,4%). The sport academic specialisation students' do sports regularly in their spare time and take part in a sporting event. The motivation of the active lifestyle dominates among the sport academic specialisation students, since it is their one of the most typical leisure activities.

Conclusion:
From the sport academic specialisation students' orbit orientation a student who has a skiing experienced was high in our sample. (61,81%).The students' satisfaction yielded a good result with the environment of the destination, a tourism infrastructure and the teaching work proceeding in the ski camp. The students some dimensions valued in addition to an average.
The travel of the camps' respondents was attached to a physical activity with 4,3 occasions averagely, which one the orbit orientation and the active lifestyle entailing this explains. The row of their travels the most typical, physical activities: We experienced it, 66,7% of the students marked the bathing, the second most frequent physical activity was the hiking. (62,8%)
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